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What is a home energy rating?

We regularly use scores, labels and ratings to
communicate information.

Sources: walkscore.com, fueleconomy.gov



The Department
of Energy's Home
Energy Score
does this for
homes, and can
be included in
real estate
listings.

Better Home Energy Score
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The US, Department of Energy’s Home Energy Score assesses the energy efficiency of a home based on its structure and
heating. cooling, and hot water systems. For more information visit homeenergyscore gov
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ft) Benefits of home energy
disclosures

Transparency
around energy

Emissions Reduction
Goals

Energy bill savings
Buyer protection
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Why does this matter?

A2ZERO Strategy 3: Significantly Improve the Energy Efficiency in
our Homes, Business, Schools, Places of Worship, Recreational
Sites, and Government Facilities

2018 EMISSIONS SNAPSHOT The 2018 inventory is our starting point

as we race to zero emissions by 2030.

UNIVERSITY OF MICHIGAN

COMMERCIAL/INDUSTRIAL

A2ZERO Fact Sheet, 2018




Energy disclosure policies or programs
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Challenges




Communications Strategy

This strategy will guide the

creation of a suite of
o '@ communication materials that

: will help Ann Arbor's Office of
: - Sustainability and Innovation
. \\ > socialize the HERD ordinance

and the Home Energy Score
Cau procedure with appropriate
audiences, including home

sellers, home buyers, and real
estate agents.
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Communications Goals

Fellowship Outputs Program Outcomes

Overall Impact (5-10 years)
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One in three U.S. households faces a challenge in meeting 0" <Ctions
energy needs

Households that experienced energy insecure situations, 2015

percent of househalds
reported any household
energy insecurity

reduced or forwent basic necessities
to pay energy bill

received disconnection notice

kept home at unhealthy
— or unsafe temperature

Home Energy Score

10% 15% 20% 256% 30% 35%

= almost every
la month

Source: U5, Energy Information Administration, Residential Energy Consumption Survey 2013
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Methods: Case Studies
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Methods: Interviews & Audience
Identification

Building &
Industry
Professionals

Home
Sellers




Strategy Development

Key Messaging: %f;) a @ Q%OO% @

Benefits Process Understand Equity Climate
@_ — 2\ ¢
Objectives: - 288 % @
Compliance Education Improvements Support
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Tactics: é’ 3

Mailers Media Incentives Slideshows Website



Output: Communications Strategy

S3-page document answering questions like:

A Communications
Strategy for HERD
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Should we have different messaging for buyers' and sellers' markets?
Would incentives help or harm?

Can HERD support become a "dynamic norm?"

When should the OSI engage with real estate professionals?

What is our access to all of these audiences?

How do we communicate local impact without existing data in Ann Arbor?



ForHome Sellers

sointhe PR  oin the HERD!
HERD! i

Bt -

How does HERD ben efit home sellers?

 HERD?
Which homes need to co ith HER

Website template

ASK ABOUT MY

SC /RE!

This house is part of the HERD (Home
Energy Rating Disclosure)

Learn more &
A>ZERO get your score:

sustainability@a2gov.org

Yard signs
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HERD for Real Estate

What agents should know about
Ann Arbor's Home Energy Rating
Disclosure

+ Sellers listing single-family homes, condes, duplexes, and townhomes

must receive ond share their Home Energy Score.

+ The Home Energy Score, developed by the U.S. Department of Energy, is

@ simple 1-10 score. It's similor to @ miles-per-gallon rating for o car.
required i certain score or make
repairs. There are no fines or penalties for low scores.

+ Clients rely on agents for guidance on the Home Energy Score.
+ Data reveols that energy data helps homes sell faster and closer to

asking pr

+ Re sellers that low scores do not hinder a sale. Graph
+ Alow score only means a home This could be

aceeptable for buy & 5 ets. sueh as a large

duling or gifting o Home Energy Score
Alist of ossessors can be cocessed on our
lasting about one hour. An o
ual data on age, size, HYAC systems and
s are private entities and set their own prices.

Include the score and report in all listings and public advertisements
These can be inchuded in the MLS green fields. or in the comments or
“remarks” section

+ Include printed capies of the score and repart for PUBIIc Viewings.

We are here to help. Use the QR code ot the top of this poge to occess.
data and tips on our website. find on assessor, and attend trainings.

WELCOME TO
YOUR NEW

[=]

a2gov.org/WEBURL . ‘l“

Significant unmet demand

Findings from the Demand Institute, "The Housing
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Satisfaction Gap," 2013

« % of those surveyed (10,000 homes)
think energy efficiency is important

« 35% of those surveyed are satisfied
with their home's energy use.

«_Averanes bausehald soending an hame

Leveraging the HES for Sellers

We've seen that ANY Information is a selling point, but that energy

efficient homes particularly appeal to many buyers

Your client's home's energy efficiency is invisible unless it
is highlighted in listings and marketed competitively.

Slide deck

Decrease your energy bills,
increase your home's comfort

Learn more about your home's
energy efficiency by scheduling a
Home Energy Score assessment.

Ann Arbor's home energy rating
disclosure (HERD) program uses the
Home Energy Score to make home
energy as understandable as a car's
miles-per-galion rating.

For a limited time, Home Energy

Score assessments are free or )/\
reduced for eligible residents. Visit

our website to learn how you can

schedule your assessment. A°ZERO

SGAN THE CODE ON THE FRONT OF THIS. Home Energy Store

CARD TO LEARN MORE AND GET YOUR SCORE
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Next steps

WWW

Website launch with
voluntary messaging
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Inspiration for other
municipalities!

Strategy

Distribution
of materials

S8

Real estate outreach &
education
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Thank you!

Don't forget to ask for a Home Energy Score next time you're looking for a home!




