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What is a home energy rating? 

We regularly use scores, labels and ratings to
communicate information.

Sources: walkscore.com, fueleconomy.gov



The Department
of Energy's Home
Energy Score 
 does this for
homes, and can
be included in
real estate
listings.

 Graphic from U.S. Department of Energy, Better Buildings Solution Center



Benefits of home energy
disclosures

Buyer protection

Health and comfort

Transparency
around energy

Emissions Reduction
Goals

Energy bill savings

Home improvements



Why does this matter?

A2ZERO Strategy 3: Significantly Improve the Energy Efficiency in
our Homes, Business, Schools, Places of Worship, Recreational

Sites, and Government Facilities

A2ZERO Fact Sheet, 2018





Homeowner (seller) concerns

Challenges

Real estate community concerns



Communications Strategy 

This strategy will guide the
creation of a suite of

communication materials that
will help Ann Arbor's Office of
Sustainability and Innovation
socialize the HERD ordinance
and the Home Energy Score
procedure with appropriate
audiences, including home

sellers, home buyers, and real
estate agents. 



Website 
Mailers
Yard Signs
Fliers
Slide deck
Strategy

Compliance
Education
Combat
misinformation
Smooth
implementation

Communications Goals

Home scores
trend upward
Emissions trend
downward

Fellowship Outputs Program Outcomes

Overall Impact (5-10 years)



Methods: What's the data?

U.S. Energy Information Administration, 2015



Methods: Case Studies



Real Estate
Agents &

Associations

Home 
Sellers

Home 
Buyers

Building &
Industry

Professionals

Methods: Interviews & Audience
Identification



 Compliance  Education  Improvements  Support

Strategy Development

Objectives:

Equity ClimateUnderstand
Key Messaging:

ProcessBenefits

Tactics:
Mailers Incentives SlideshowsMedia Website



Output: Communications Strategy

Should we have different messaging for buyers' and sellers' markets?
Would incentives help or harm?
Can HERD support become a "dynamic norm?"
When should the OSI engage with real estate professionals?
What is our access to all of these audiences?
How do we communicate local impact without existing data in Ann Arbor?

53-page document answering questions like:



Additional Outputs

One-pagers and fliers

Slide deck

MailersYard signs

Website template



Next steps

Website launch with
voluntary messaging

Distribution
of materials

Real estate outreach &
education

Strategy

Inspiration for other
municipalities!



Thank you!

Don't forget to ask for a Home Energy Score next time you're looking for a home!


